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SH16H (X)) Day 1
SEO Track PPC Track | Social Media Track | Accelerator Track Kick Start Track
7:00-18:30 244
7:30-9:00 a—E—%1 L
#43% : SEMAF9 (Introduction to Search Engine Marketing)
7:45-8:45 AE—#—:Dr. Ralph Wilson, Founder and Editor-in-Chief, Web Marketing Today®
ZDtYar Tk, SEM-SEODBMBELEFERICH MY POIT AR LLELS RIMBRDOIARXMTADy—HRRIVDUICEURTT H5IVEFEVET, SESICHHTEMT D AICBRRADEYIVTT,
WEEER
9:00-10:00 RE—H—:RE
Speed Connect
10:00-11:00 SEDSESTHESN A YR T —F 2T y2ar T, RE—LT V=TT MM THABIEYIIZ DV TT AR DY ar T 5605 . BROH DY N —TEE>TE SRRRYRT—HFBIFELELS !

BR&Y R4 —7> (OPEN 10:00-18:30)

MR : 5 DWebHYAMIRHEID Y1 MRE
(Information Architecture for the Modern
Website)

AE—#—:Shari Thurow, Founder & SEO Director,
Omni Marketing Interactive

MR RTV T BE 85 Y—)L (The Tools of
the Trade for PPC)

ZE—#—:Thomas Bindl, SES Advisory Board &
Founder & CEO/Refined Labs GmbH

YRFAL T RETOMNARMENFFALN—D3Y

MR ARMENT T IS =D X WATATI— T4
4% ! (Social Media Solutions on a Budget)
AE—#—:Jeffrey Harmon, Chief Marketing Officer,
Orabrush

Oty arTlE IRMIADMNDAELY—)LAOA

2R Yy—tyiay:

41)y4H%¥EdH ! (Bing: More Bang For The
Click)

AE—#—:Duane Forrester, Senior Program
Manager Bing/Dave Feldman, Search Evangelist,

MR : 9T 7FT149 X AP (Introduction to
Analytics)

AE—#—:Thom Craver, Web and Database
Specialist, Saunders College (RIT)

fA&YD, FEEHTTITH—FI—7 T4 T Fr>

11:00-12:00 - : Y LA Se—TEBNY—S v LATATFoRVEEALT, |V R YELCHRAEETSITIE, SAFY—
SEMD 1= DWebH A MEYD /™3 HEF TIzHE-T |EEPT A ZOHFEEDDIZELLY—ILERIRY | v —TIEELVWY- TATT 2% Microsoft VE, FYFLHRAEETIICE, SHY—IL
nTh, ef&::t%:%Eﬁ:ias&n@gﬁmﬁ?: BILIBYES . SOty Ay TR, Y—ARUE— |BREDTFIHRELIDTY =S vATATI= |- fysaucld, Bings BABISEALTESHR |FRATRARTT, COEYLav T, WAHE S
D ATl A hWebH ALk DL |DERBEROY—LECRALET, TTATEBELOFY—LET . FoURERIT. BLDARAT——F & B k% ?ﬁ(DEF75‘Eubﬂ\??ﬁ#ﬁé@%%l:ﬁiﬁ?étwmﬁ
EMORIZF oo F L TRBIEL I REHE DS A SIS BingDWebv 2 3—AHZIELET . BETFA—HRUES,
DWTLYFr—LET,
12:00-13:00 FYRT—F T SF (6053)
I : SEO &35 Y— )L (The Tools of the Trade Wi ¥ —7—FET /)L LM (Advanced MR Y RT 127 [E& AP (Introduction to Paid
for SEO) Keyword Modeling) Search)
RE—H—RE ZE—#—:Bill Hunt, SES Advisory Board & AE—#—:Brad Geddes, Founder, bgTheory.com
SEOIELFLLTHLW B Y—ILITHEBEL TS EIE President, Back Azimuth Consulting BRIVOVNRBSBIRTAUTILEF RENR
13:00-14:00 WA SOV AV T YAV ORESHGE 2R —tway %®% COtYLav Tl HLOVELS OB FAERED S |PEVEE T, SOty ar Tk YRTAVT LE
ISR RGBSR IE T 2Y—ILECBALET, 1201 —F Y= v LATAT  ERDATATHS |DDEE I, RO LA ORE. R DORREL
T—REHAELTELLF—7—FOFENAELY IFv—LES,
Fr—LET,
14:00-14:15 {RE8 (15%3)

MR SEOAMYIR~BFDEICRZDED~
(Meaningful SEO Metrics: Going Beyond the
Numbers)

AE—H—kRE

SEO$BLEAS, B < PageRankD b/ ZE AL ICBRFS

R IR & RE (L O < LT (Insider Tips to Ad
Optimization)

ZE—#—:John Yi, Marketing API Program
Manager, Facebook. ti
FUTAVIEEDIRTH—IVREEITHTCISHLE:

R BRIV TUVEST—H (ORI (Duplicate
Content & Multiple Site Issues)

AE—H—:kE
ST—HAMIBRIVOUNSRFILT1ERITH 2?0
VT UYERSSTERIELIDE SIS ? Do A VA

R Y—Sv L AT 47 AM (Introduction to
Social Media)

AE—H—KE
BADAREEFTOECRREARSCEZA TS Y—y
WATAT & S —FI—T T4 IS REGEEE
RIELTOES ., SOty avTIEBE ALY =S v

14:15-15:15 hB—AT. BEEL. SEOOMBELTVEROITEHEA |V ! EWSHRR | SOty ar T, Googlet AR Y—tyLay WERBENIS, L ? DBy AV TR, BFAVT (X FER— A ISR B RN EL Y
THIEERDTEEY , SOy 3w TlE, SEODS |Facebook& Tl /74— REHFH1-HDVIL VY OBRIEEHWEREEL I Fr—LET AT T
APHRERE RIS LTEEISFHEL TH5 570 | #ii %, Facebookw—4 T4 TR —Ur—%IELSH :
Ii‘g;_)&5IZYE—IbTJ'"{éb\I:’)L\‘E?»th‘y’/a LT RERODIFR/IS—ILYFY—LET,

VLET,
Speed Connect
15:15-16:15 SEDSESTHHESN= RV T—F2 T 2yiar T, RE—ILT IL—TIZHDNTHRABIEYIIZDOWVT TR Ny ar 35605, BERDHZT I —TE2E>TE PR ARV T =Y RIFELLS !
R
HMURT T EEOSHEX (Analytics for |[EB: V=S XN ATATEE> A0 —CBR PR ETOIMBRE ~—FHSTRTLA |24 :SEOAF (Introduction to SEO)
PPC) (Automating Social Media: Creating & IR&D R~ (Crossing the Digital Divide: The |xt—#—:Bruce Clay, President, Bruce Clay, Inc.
2—5 4 %—%—: Andrew Goodman Distributing the Message) Leap from Search to Display) BREGTVEOBKEDIS, RRI—F—ICROIT
AE—h—:RE AE—H—RE a—F4%—4—:Jon Myers LOSIBNHNBETY, COEyav T RRIVY
BARREFEDHES . URTFAVTREEEDESIZ V=SV IATATESETULICBE IV ILIY (E—h— % E UAAEERLTOAHEEBEL LT, DB ECHE
16:15-17:15 AR Y —tyTay BT INNEELL>TEET, SOy av T, |Y—1BIS)—FFIOICKEGRBELGYET  CD |3k, TARTLALEL, HERE OIS T07 |%8510IZBELSEORBILOI VRELIFr—

SHIEILDY—ILOOMYOT VT Y2 R—FD
HWELE ATV T REICREGAH ORIV E
LOFv—LES,

YAV, V=R AT AT EE R AY
T—UHEE, Y=L r L ATAT OREEN ST, DI
EDLRLVERDDANCBRARAD YAV TT,

BEERT+ A TLA, RFORBILEMEEDOHE
M TARTVALEITHRERERAATHES, 0
tyaviE, FARTIUALEOTRI—9bTILAR
ISBEHAHTZWVE~DAPHRTT o

LY,

17:15-18:30

RobT—F2 5 854
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7:00-18:00 243
8:00-9:00 A—E—44 L4
9:00-9:20 PUEPEOTEEEN

iﬁ %‘B'}Db&ﬁﬁ&ﬂhe Basics of Link MK : Facebook8B& M F# 3% (Killer Facebook R VAT T4 T [VR—TF42F AP (Is

Targeting Tactics) Retargeting/Remarketing Right for You?)
:Debra Mastaler, President, Alliance-Link ZE—#h—:Matt Lawson, Vice President of ZAE—h—:KFE

DY ar TR BRIVOUNRRRRTEAR Marketing, Marin Software/Rob Leathern, CEO, HAMABEDHN%IFDT I3 bELTITH A

9:30-10:30 NI BDITHERY L IEE D KSITFHEL TLDAEIR Py XA.net. ft FEEITIKED Y —FHREMNHTVDIZE MM D 2R —tyiay

Y NER U OEE A TERT A AEELY
Fr—LEY,

ZDtvar Tl Facebookv—4 T4 DIFR
78—k, FacebooklZ&E P T7UR—U  JIL—T#{E
WIBLTR— T4V ISENTHEEL I Fr—L

°

57 X E—DENN)E—H T4V T [ VI~ T4

VU EMBEICRELTVER A, CDEY IV TIE Y

A= T4V HROICEZ B85 £H L. MEICD
WTETAR Ay avLET,

10:30-11:30

4 EIDOSESTH

BENfRUbI—F T2y ar T RE—LT IL—

Speed Connect

TR THABIE Y IIZDNTT AR AV 3V T 5605, BKDHZY L —TEE>TESR AR VAT —VERIFELLS !

BT

7#—7> (OPEN 10:00-15:00) *BRaRZEE*

11:30-12:30

##% : WordPress: Power to the People!
RAE—H—/NBE:RE

% :Bing&Yahoo! DIRMTHI>TH{REIL
(What Every Paid Search Advertiser Needs to
Know about the Bing/Yahoo Search Alliance)
AE—h—:KE

Bing&Yahoo! DRI &Y. adCenterM > DT T4y
IMB0%EBADS . CORENIRTAVTILED/
TV RO F—TAUEDES BREEEZ
TWEHERY ARMEREED B EELIFr—L
F9, Fz. adCenterEAdWords D DE LMY
T+—hALET,

R Y —tyay

BiE:HTMLS: 12459747 —Y vy d
(HTML5: The Interactive Social Web)
RE—H—RE

CRETITRWTTIRT ST A VIR IES HwwweT

SHHMEFL, JavaScripttoFlashld, av—R&TV
B—TAAVLERBITROONATVET , COEYIa
VTIE HTMLSF RO/ A—DBIGIC kY= 7T
O—FHNAREEL o725 FILLNA/S—FF T —
T VT EBMNEDLSICEL> TN ERTNESE
¥

i/ 0—/LE SR X BB (Getting Ready
for Global Business?)

AE—#—:Motoko Hunt, Founder, Japanese Search
Marketing Strategist, AJPR LLC/Michael Bonfils,
International Managing Director, SEM International,
CDtyiar T, HREHEFI 3 ARBT BT
BHOEELIFr—L., 8—FIbETHI—rvbD
BRFENSNINFv—b5T )L, FUSTES KRB
FI 2B EERLES.

12:30-13:30

FYRT—F T SUF (6053)

MR B4t SEOEA O Fl M &R /= (Bringing SEO
InHouse: the Pros & Cons)

a—F 4 %—%—:Crispin Sheridan
AE—hH—:KE

B TOSEOERIFEEIFrLLIOUY ., D1y

W% 50 T R—URiE( E (Landing Page
Optimization)

a—F«%—%—:Bryan Eisenberg

AE—H—kRE
HANAREDTHEEAT B0 TV T R—TIF,

Wi : kR YouTubew—4 T4 % (Next Gen
YouTube Marketing)

AE—H—kE

ZD+tvarTlE. YouTube&iPhone, E 74 —4
FAVTEIFERE L. ETAI T4 T HRBER

Wi JSURMA—S% EIF &S (Protecting Your
Brand Online)

AE—#—:Andy Beal, CEO, Trackur
BENESRRETEINEN L, GoogleDERARMERT
HY. TR D—EPTweetlKECERINET, O

M :Google WA THHROBRT DY
Other Googles)

AE—#—:Preston Cary, Director, Business
Development, Yandex
NETH—FEREHMELTET-Google, LML,

(The

13:30-14:30 LaU Tl B OSEOEAEMDSE bl-w I | T/ VAV ISKEWHEEAEY , COtyLay |OUALISAT T 7T REE. HNERERS | Oty ols, BRRRICLERTSA, 1254 | RERET LHEOBadU, 07 DYandexDE T

CEESU, SEORBEAUA AL RGBS L | O3 TV (T TIMNERSIY AMEYDEVRE | TLYFrLES Y EDAATILFHE—RL, 1Y —OFEED | L RERAREALL TGS, BROHTITHHT

T3 DEEELYFr—LET, ¥ ° IFOBIEETF R/ A—AURIRLETS . BABETREERTDMERVET,
14:30-15:00 K78 (3093)

4% : SEOfE & 43 #T (SEO Competitive Analysis) MM :SEW Labs-Y—Y v LATAPTETAEER MK URAT 12V KSR L#k#E (Advanced Paid |F#3: PR, V— v )LATAT . BERCLIZBVTOY

AE—#H—:Taylor Pratt, VP of Product Marketing, L &3 (SEW Labs - The Use of Video in Social Search Tactics) bO—%L1E (Global Opportunities in PR, Social

Raven Internet Marketing Tools Media) AE—h—RE . __ |Media & Mobile)

BASTIISEOMEITBNT, RVEENDERLH ZE—#—:Massimo Burgio, Founder & Chief GDYRTALYT m%”’oﬁ%(¢%§'¢f«““”h§ N ib ZE—#—:Anne F. Kennedy, SES Advisory Board,
15:00-16:30 BIZOVEDTY, COEvLav T, HanEEL . Strategist, Global Search Interactive ;ii'gf?—éggg'}7_‘%‘;{ifg‘iﬁﬁffj International Search Strategist, Beyond Ink
(9053t as) TOBA A /AT A BB EREEL . BTy — 1L PPC Veterans: Roundtable Y—S L ATATLADTIE, A SAVETAEERAL | fyf L. FBIR T A~y b A i |USA/Kristian Mar Hauksson, Founder, Search &

PR BRERIUMELIFY—LET, RISV TAVT ORI T4 T DARERERYE | a Online Comm., Nordic eMarketing

T BRI EROTFRN—IBEARLETAR JO—\VRETOHRREMIEEICE>THRATY
Huiav(ZBMTEEY, Search Engine Watch 7L Oty av T, HRPORFFEMETIZTOE
IB—I2& BT A DORELITEETYT . AERLEDITBALES,

16:30-16:45 KB (159)

S :SEODTT<kIL? (SEO is Dead. Long live [M:BH7A+Sv¥> S HEM(Place Search & [&M:Y—L v L AFAFAFJvH R (Social Media |AHM:aV/—Sav &L Y HEEZ M H—FI—T4U T S5OVFT=I N

SEOY) Facebook Ads: an Eye Tracking Story) Metrics) (Conversion Tools of the Master Craftsman) | (Global Search Marketing Best Practices

ZE—#—:David Naylor, SEO, Bronco ZE—#—:Leslie Chacon, Founder, User First a—F 4%—4—:Aaron Kahlow ft_?fi%i S Sa BT R 4 Roundtable)

Close page Speaker Profile Google® FL—R#FR OFacebook L&D EBILY, [RE—H—KE . '—_o{t"/‘;f‘_/é—c '?f’;‘;ﬁ’fflﬂgffg‘égﬁ a—F4%—4—:Anne Kennedy

SEOIEE> bl 2 Lo, EFNF5 2 ik, RRTT |FHBTHALDLAT IR, ChETHO1—F—0 [BESEYHOESCYA—FLIOTEEHT 517 |SHRAAAT D RIDYABUY—LEBALE |25 gill Hunt, SES Advisory Board &
16:45-17:45 DBHRIECH. ZRNENOBEREE 1/ SRR M [FANTYELTEREAL TSI, REDHAT ([C—ARENEEOMELSHY. ZDYE—2EEDLS [T

B, BOTARANY avERYETET,

BRThOM>TVET, SOty av TR, =—Lt
UDRRLIZY—Iv I ATAT 1 —DHRERERE
BEIT V=X ATATHRYoR—vEa—H—TV
F=UAUOEREBRRORBILAENIERTS

IZRIZM 2 COEY AV TR, V=X L ATAT AR
UG ROF U R—UEELGGHAT B AEELY
Fr—LET,

)’J\"& THREET

President, Back Azimuth Consulting.
Oy av TR H—FEREFASITHIFR
IS—=hDS BMBEHDT A—/N\ILITH—FI—4 T4
JERRT HICH-->THRM - BRICHEZILET.

17:45-18:45

ZWtyar | SESTSv/\vwh &I/ vwh (The Infamous SES Black Hat White Hat Unconferenced Session)
BEEH. TSVIN\IRERDAMNIID TR AV Ay SEFEALRRITEDDMN, RV IEFFICHELAITTEL !
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SEO Track | PPC Track Local/Mobile Track Accelerator Track Special Interest Track
8:00-16:00 =it
8:30-9:30 a—k—44/ L

9:30-10:30

A% :SEO 2.0:SEOX % REZS (SEO 2.0: Less
is More)

AE—#—:Dr. Horst Joepen, CEO, Searchmetrics
David Naylor, SEO, Bronco
FUSAR—Ir T4 ERTRHINESEOT A HRY
EIfondh, ELOBENLI—Y—(CHRLERE
REFETHEVSBEMERKOTVET, ;(Dt//a/‘c
&, FTEBEFSEOHRICTL—F &M T FHED
BREPHAMIDVNTLIFY—LET,

MEEEORERITEHITELS ! (Adsina
Quality Score World)

AE—h—:KE

YRATAVT DIEEA RITNIE, BOTEAIEDLEE
EQRBLT YT TEDEHM>TNSIFE, BRI
EABRRELEZDVDLDELSH ? ZALERICEZ
B HABEVMELFY—LET

% : Local 2.0:3 &R D & i (Local 2.0: The
Evolution of Local Search)

AE—#—:Andrew Beckman, CEO, Location3
Media/David Rodecker, Founder & CTO, Relevant
Ads Inc.

A |t cOmABR LSRR OBIGE R -8, 221

BREGF v THRBYET, SOy A TR, Ty
EVT R, avEL T AR OBREVS I, (1B
R —EREEHIFIRATEHEELIFv—LE

% : SEW Labs- L& FSEMY—)L LREE
(SEW Labs - Advanced Search Engine
Marketing Tools & Tactics)

RE—h—:KE

COBRDSEW Labld, £ #E @ (FSEMY— /L OB
EROTtyarTY BRIE FROITFR
B ERBLITARADYLav(28mTEET,
Search Engine Watch74L94—I2&% 7T H 1 +D
RBILFEETT,

ME: OV TUYI—r 710 ORAE(L (Content
Marketing Optimization)

AE—#—:Lee Odden, SES Advisory Board & CEO,
TopRank Online Marketing

HoWBRER, V=X ILATATI—r T4 TR
SLD#ERDZDIFALTUYTHY, A ST —H
FAVYT TlE V=2 r L AT AT ESEODHEREMRE
BoTWET . Oy ar Tk, Y—IvibozT(C
g;}’(. AVTFUVEBROEYHITONTLIFr—L

10:30-10:45

#E#(155)

10:45-12:15
(905tviay)

R U —X I ATAT BT —F 16157 BRRER
(Social Media Signals in Search)
ARE—#—:Eric Enge, President, Stone Temple
Consulting

GooglemT+1 1#HEZ B ML . BinghtFacebook& 4y
EHTHE . RRBEREY—IVILOHENREYFT

HEOHR, V=SV LATATHEHLLVHEEER R E
BML, REICEILERFTVET, COEYavT

&, SEAREIY . COEHITTH A BREICEA
BERBEEAONERYES .

8% : SEW Labs-U R 71> ¥ K& R 36 (SEW
Labs - Best Practices in Paid Search
Advertising)

AE—#—:Jonathan Allen, Director, Search Engine
Watch. 4t

COBFEIDSEW Labld, YR T2 T TR E DR EH]
EhibELIzyar T, BRIT FROTFR
N—M=BEABLI-TAR AV AV IZBMTEET,
Search Engine Watch7AL 94—k 5T 44/ +D
BELITEETT .

W ST T o T/ — vV EEST-TR
E—¥3> (Local + Social: the Future of
Promotion)

ZE—#—:Benu Aggarwal, Founder & President,
Milestone Internet Marketing/Gregg Stewart,
President, 15miles. ff
FUSAVI—T T4V TIZENT, EREE ) — v
WATATESOREER A SOV AV T,
FourSquare® & 5754 B & $SNS+>Google 7L —Z M
WIRA—S TA T I—Ir T4 % iR E Y —
DR VERBILT DM ROTEBEL YV Fr—LET,

BR: VT T T LEZFTTHROERIL HERE
(Creative Thinking And Effective Linking)
RAE—h—:KE

YU OB IZHY ., GoogledPageRankTH EE
EMETFLI-STEARE. SR 2 (FSEOMREIZ LY
THLTIHLBVED TS, CO LkEtYav T
[ BRIVOUICTE—LTBILY . THRRARMOT—
SEREL, REUNEVEREEFL. S0 0% E1F2
HREZUET,

% : B2BH 7)) —F Y kL —2a  HELCRMEIE
(B2B Lead Generation Management & CRM
Integration)

AE—#—:Lauren Vaccarello, Sr. SEM Manager,
Salesforce.com

SOy ar T V) vIESN T RICHHIHEUMT
BRMERERBAL. AU N—CavBHEDEU RO,
Y—RFEBTTEET2HE. CRMURTLOFHERE
ELOFY—LET EMERTY 1V ILEESB2BND
X—r8—AIT0tyarTY,

12:15-13:15

FURT—F TS F (605)

13:15-14:45
90 tviav)

% :SEW Labs-— +)USEO(SEW Labs -
Social SEO)

a—TF4r—%—:Lee Odden
AE—#—:Jonathan Allen, Director, Search Engine
Watch, fth

Z DB DSEW Labld, Y— v LSEOIZHE L=ty
LAV TY, BRIE EROIFR/A—M=bEARL
f=TARAY AV (TBMTEES, 0Dt yar
NPT, REISMEDOITTHA DO - Bsh
DT, BELAIZ!

MM BRI L URTAVTBEF v R—Y
(Avoiding PPC Campaign Stagnation)
AE—#—:Cam Fortin, Director of Business
Development, Wine.com/Michael Mothner, Founder
& CEO, Wpromote Inc.

COtvar TR VRATAU T EETHRIZRSH TLY
By TEaT—REEN, FHLEEET X NvIa
LET, GoogleDAVTUY[TFARTLARYLT—H
THREATRIRFDT /=X, Blza—¥—I2éo
TBAWGF v OR—VERMTHEVNEZUET,

MM : RY—b T+ — T 4% (Smart Mobile
Marketing)

A E—#—:Michael Martin, Senior SEO Strategist,
Covario, Inc.

AR—bTFUDENERYDDHBES . E/NAILSEO,
YRTFAV T RERT TV EESENANT— T4V
TEREFETETEETT, COYar TR, EN
ANR—=TTAVTIZBVTRRDR—r T4 T &X
USRI TAUTEEDSLSIBHEDE . HER
BLEENANI—T TAVTBRE-THRENELY
Fry—LET.

MM AT 4 F7ZyH X EROI(Channel Surfing:
Measuring Profit & ROI Across Channels)
I—TF1+—%—:Mikel Chertudi

AE—H—:KE

A—H—I[F, SEMON\F—LEHABRIEEEY)vIL
THAMIKHLET . COEYarTIE, v/ —
DAVITDEMY T VEHREO, RO LEICS
%&;??A%EE%%M-%ﬁiﬂﬁ?’éb\l:ourwﬁ—«v—
LEY.

K Y —F DR ¥ (Search: Where to Next?)
AE—#—:Tamara Colagrossi, Head of Marketing,
Marchex

SEODE R IFiBE - LLITPAMNDH, Y-yl
FIRT—I Y —FORBEEZEKRTHDN ? Dty
AV Tk, FOANI— T4 T DRREER
R.5F#%, I0FRDBRROYERIOVTT(RAY
avlEY,

14:45-15:00 RE8 (159

WX K% DT1-8 DSEO (Enterprise Level SEO) | : 007 VERI B k4% /AdSenses') =v% M FLLNESEEICHB TS (PPC Beyond

a—F 4 3—%—:Bill Hunt (Contextual Ads and AdSense Clinic) Search: New Ad Formats, Display & Social)

RE—h— RE RE—H—RE ZE—#H—:Zach Rodgers, Managing Editor, ClickZ

ZOtvar Tl WAL IIR—CEEET IR [CDEY av TR 8mMEDOYTITH (L EZIL News

REM T OSEOBHTEL I Fv—LET, KEENE |AdSense®a TV EB R R EITHRIEY A ME COtYar TR, BABEEFEICVLRHGET -
15:00-16:00 @S MBI+ —HAL. REMNSEOBBERIET S [YOTF/ARELET, RE 2=l BHORWEERTI_EOBRIEELY iE

PTHLTRVDFENF—AN Y IRDBEREESIT, Fr—LET Tz BEGEY—ILOIFIL, PHRE

BHERZTEDTNEFT, REDSEOFEBEELR CEECHNALET

DRETY !
16:00-16:30 1R78 (305

WERRR
16:30-17:30 RAE—h—:KE
SvFTvFeyay

17:30-18:00

3EMONLTFLUREBLTORE. EHPCERESMENSET T L. RE~NORLEE

YFES,




