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8:00-18:00

244

8:20-8:40

S*TLERBRS
FYSST IV ETR T BT
ASA: How to Stay Out of Trouble Online

AE—#h—:Guy Parker, Chief Executive, Advertising Standards Authority / Sir Chris Powell, Chairman, Advertising Standards Board of Finance

HBERE

8:30-9:30

SHE—EH(/

9:00-10:00

SEOF—T=0J ERHRTIE, GoogleD T ORI — T4 5 TN DY AELTERY HAvinash Kaushk S, EEDFIRICHEEE5X 240D ERERFA T BXORBILFEITOVVTE

SEFMHO
T—ERMICLBEDXRRADBRBILFE
Business Optimisation in a Digital Age
AE—#h—:Avinash Kaushik, Digital Marketing Evangelist, Google

CES

Y=I WATATRTARTVAE R EA D TAVBAEDEZ . WebD BB FiEDRLELE RIBO AR >12% . KaushkE DAy —J (FRHETY !

10:00-10:30

10:30-11:30

SEO Track

<NEW>BRRIVIVEENILETIIOEVH
11 Ways to Be Invisible to Search Engine
AZE—#H—:Andrew Goodman, SES Advisory Board; President, Page Zero Media

BRIVOVERRLT 210, RS FGREA S TG ARAGHERE
MBRLTT7 TO—FFHIENBETT, CDEvar TR 202D TSI —7

TALGT DI FY=UTITHNT, 3DDRAT0 DoELIFr—F pEEBIT, ATATIAR |5

BR&54—7 > (10:00-18:30)
PPC Track
SUTAVTR—=UBEIEE
Landing Page Optimization

AE—#h—:Karl Blanks, Chairman, Conversion Rate Experts / Nathan Richter,
Strategic Services Director, Monetate

YA PFREEDTHEEATIIVTAVT A=V avN—YavcKEKEEEEX
FY ., COEYar TR, avN—DavEmEEs A MEUDEV MEL Y F Y —LE

Kick Start Track

SEOAFq
Introduction to SEO
AE—#—:Judith Lewis, Head of Search, Beyond

REFTVEOBADTSH, REL—F—ICROFTELIBANBETT, COtY
AV TR RRIVIOUNBERT HIRA UM ERELE LT, WERNREB L0
[TRBLESEOD L URELYFY—LET,

11:45-12:45

Search

Dty AV T BRIVIOVHABRRBRTLURTTHOIABILIZED LS
ISFHEL TOBHERY . SRV OEBUGH A TERT A EEL I Fv—LET,

Director, Anicca Digital Solutions

YATFAV T LEDIELEH T 510121, AR CFEKEEDREE LIFHIENER
TY. SOy ar Tl REDRERATEH T 2O DM ALEKREL VFv—L
ES

A BEUMERUETS °
11:30-11:45 #RE(15%)
SRR S RERE EEDORERAITEDIT LS <NEW>Google7 ) 71/ R & REME
Key Link Building Strategies Ads in a Quality Score World Google Analytics Basics - Impl ation and Analysi
ZE—H—: Patrick Altoft, Director of Search, Branded3 / Lisa Myers, CEO, Verve | <& —7—:Jennifer Cooper, Search Director, iProspect UK / Ann Stanley, Managing |Strategies

ZE—#—:Yehoshua Coren, Founder & Principal, Analytics Ninja LLC

Webf@#f 7—2M o & X EBOIZF BRI M FEEESENEETT . 2O
v ar T, Google7 FUTAOREFE> T AV H AL ERFDIZ T A TF—2avDh
BRE RIADENAEDHIYLIL I Fr—LET,

12:45-14:00

L,

14:00-15:00

SEOE YRR

The Business of SEO

ZE—#—:Lisa Myers, CEO, Verve Search / Jake Langwith, Head of Digital,
Firebrand

SEQOE SR REMMMEE BI-BIZIE, VFATNEERTHENVERARTY, D
Ty ar Tl ENKSITES R REMBALTOD /M EE ERAT REN, A1
EANDSEOE URRITDNTEZTLEET,

YRTAVTIREBRIEY—IL

PPC Tools of the Trade

AE—Hh—:Thomas Bindl, SES Advisory Board; Founder & CEO, Refined Labs
GmbH/Alistair Dent, Head of PPC Training, Periscopix. ftt

R RTAV T RERENRYIEFON DR, WACIRMENTF IV N—Dav %
BOTH. ZOHFERIDIFELLY—ILERRT HLITHYET . DYV T
[F Y= WA —DERBRERDY—ILETBNLET

<NEW>Y—S 0L AT 47 TR S LERBSEZ130ET
A 13-Step Checklist to Jumpstart Your Social Program
AE—H—:Sundeep Kapur, Digital Evangelist, NCR Corp.

V=X L ATAT DERIE. ARMIBPEE LD IV S —D AV ORRIERE  EDHR
RIZELOBEELLT—H. TONREESICRITHILIEBETESHYER A O
Dy avTIE, BHEBNLEHS, ROIERET S1=HICBELI3OEUIELY
Fr—LFET,

15:00-15:30

A7 (30%)

15:30-16:30

<NEW>H AR =a1—7 L ORRIESEORFLE T E<
Site Redesign? Don't Forget SEO Migration!
ZE—#—:Lee Odden, SES Advisory Board; CEO, TopRank Online Marketing

FHLOAVTUVEBY— LI RTLEBALIYY AN Z2—T L ET HESEORKE
EASETT, SOty ar Tk, SEOMRETHFFITH AN Za—TLETIEVIE
LOFv—LET, Chh DY AR Za—F LEFELTVNSEIEBRETT,

MRV E—S T4 T [VR—T T4 T ERRLES

Is Retargeting/Remarketing Right for You?

AE—#h—:Dax Hamman, Chief Revenue Officer, Chango / Guy Levine, CEO, Return
On Digital

YRTF ALY [REAPSEOIZ E KARMEARMEN T TNDISHEA N DS T, Y1 MARE
DEHDEROBAETISEEYER A D EYLIVTIE, 53— VNBICBHMIZS
DB NI TFAVT [ VR—T T4V T FHEOE N EL I FY—LET,

YAT4 T IEEAM
Introduction to PPC
AE—#—:Duncan Parry, Head of Paid Search, Steak Media

BRAIVOUHNRBRTDIRTTLEEF BENROBVEETT, Oy arT
[FVRTFAVY RERDDERITIZ, BEDEHBA O, RNOBRELIFr—LE

16:30-17:30

Meet the Experts: Round Table Forum

RE—WTN—TFIZRHINT, B RIEIEVIET 1 AN Y 307 %Round Table Forum, Bk D$H Y L —TERDF T, ERDTFR/A—MOMHRAFBLE SRR RV T—VFEIFELES !

17:30-18:30

FwbD—%2%518—F4 (Expo Hall)
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8:00-18:00

244

8:30-9:30

9:30-10:30

SEO Track

Web# 1 MR B2 Y A MHEE
Information Architecture for the Modern Website
AE—#h—:Alan Perkins, Head of Search Marketing, SilverDisc Limited

YRFAL T [REIZHRHLEWebH A MEYD /DD EFT TISH->TLTH, HECHLE
EEFEFBIARI— T4 DERICHE VT, BLIMBIVETT . O Eviay
Tlk, A—F—HWeb¥ A MNAEROTLIHOEEBL . BARICHBESIESHT YA+

BEOAEELIFr—LES.

a—E—44 L
Social Media Track

ARMEDFFISY =X W ATATI—T T4 T

Social Media Solutions on a Budget

ZE—#—:Andrew Girdwood, Media Innovations Director, bigmouthmedia / Paul
Madden, Owner, Automica Limited / Marcus Tober, CTO, SearchMetrics Inc.

Oty av TR SFBLY—LPNETHEVHLN TOENY =S LATIT D
FoRUEFALT, ARMBHMENTTITHRELET V-V LATATI— T4
THBELIFY—LES,

PPC Track

<NEW>YRFAVT IEEF v R—0 OHE

PPC Campaign Architecture

AE—#h—:Jonathan Beeston, Client Services Director, Europe, Efficient Frontier / Sam
Fenton-Elstone, Head of Media, iCrossing UK / Jon Myers, Director, Account
Management, Yahoo! UK & Ireland

YRTAV T RETHRVEELRILFF o R—V DI REME L > THBE TIEHYFE
A, CDEYI AV TR URTAUY BEERNANBLF v R—VDBFE, THR/—
FMSLOFY—LES,

10:30-11:00

A (309) /| RR& 15+ —T > (8:00-19:00)

11:00-12:00

SEOBRILY—IL

SEO Tools of the Trade

AE—#h—:Richard Baxter, Founder and Director, SEOGadget / David Naylor, SEO,
Bronco

SEOEHELLTHLPHY—ILITHBEL TV A EITNEA, COEYI AV TR YA+
JRBENHEEIHRRBRRBIHIE T BY—LETBALET

FSoLoMoJ M %h R Rl%E
Measuring SoLoMo
AE—Hh—:Joel Davis, CEO, agency2

[SoLoMol&(F. §BDT SRR —Tr T4V T ERTHhE RS, V—v)L-O—AL-E
RNAWERBBOBIX—TTAVT FETT, SOV avTIE, DT oA
NEFIC V=S v LY=L D RUEFI R A EONSVF LT HEERYVEHNS.,
V=)L A=A -ENALOEBITDONTERZTVEES,

uo;

Y—IX VA FATIRE:

AVTUYR—TTAVYT EAT AT IMAV T BB

Paid Social Media-Content Marketing & Media Buying
Strategies

AE—#—:Loren Baker, VP of Business Development, BlueGlass Interactive, Inc.

RARY =V X WATAT EX—HZVG) =S v W AT AT ERTLCERT HRITKY, V—
DRWATAT F oo R—VOEENRSEFN . BEL TR UR—VOEHHROER
) —FEORERNTA—IVRER LS ELITENATLI—7T
BYET . DY av TR RARY =S v LATATREN TS —
DR AUN—S3V DA LREDF Y R—U OKPUZ 615 HEICDNTHEATINE
E3

12:00-13:00

Meet the Experts: Round Table Forum

RE—NT N—TIZR DN T R BIEVHET 1R Hv 3 $ %Round Table Forum, BkD$H 25 IL—TER DT T, EROIFR/SA— ORI ELE DR R KNI —FEIFELES !

13:00-14:15

.-~

14:15-15:15

SEOAR)YHR

Meaningful SEO Metrics

AE—#h—:Chris Boggs, SES Advisory Board; Director, SEO, Rosetta / Will Critchlow,
Founder and Chief Strategist, Distilled / Kevin Gibbons, Director of Strategy,
SEOptimise Ltd

SEO#ELE M, B ZPageRankDMI B ELITHIFENS— AT, BEFIL. SEONMREE
ROITEHAT B LEROTEET SOty ar TlE, SEOD AR EEE EISHIE (< FFH
LTEB5DIZF EDKSITTE—LFTREMNIDNTTARAY AV LET,

Y—Y% L AT LT I—r 744 : Facebooklk & ¥l

Social Media Marketing: Killer Advertising Tactics
AE—#—:Jonathan Beeston, Client Services Director, Europe, Efficient Frontier /
Henry Elliss, Digital Marketing Director, Tamar.com Ltd

ZDyavTIE, Facebook¥—4 5425 DI FR/S—kh, Facebookih &7 70 RX—
S TN—TEENCBLTI— T T T ISENTREEL I Fr—LET,

YRTFAVTIBESHERLFRYFFIE1—av i

Paid Search Analytics And Multi Touch Attribution Analysis
ZE—#H—:Crispin Sheridan, SES Advisory Board; Senior Director of Search Marketing
Strategy, SAP

IOtV AV TR HEHEZTUALFrRINEDI—Y—THEERT IADEHER
NLEHL SEOYAADI—HF—DT I RBEMADERYEH DN THEVMELY
Fo—LET YRTAVTREPSEOLEMNED LSICHEERAL. Fh=, HFLIY—RD
BAFEICODVTERTVEET,

15:15-15:45

A% (3043)

15:45-16:45

A—H—TRIZBREL YA MR EE T
Understanding User Behaviour and Increasing Site
"Stickiness"

AE—#h—:Jeff Slipko, SEO Strategy Manager, Expedia Affiliate Network

CO4yi 3T, SEOTISURERIIL, A MAMEEEOT EBMERHRTILLD
(2. S MR DR ERMEE O OICEU ML I Fr—LET .

<NEW>Y— v LREIFaV T IBh¥

Why Content Strategy is Crucial for Social Search

AE—Hh—:Chris Boggs, SES Advisory Board; Director, SEO, Rosetta / Rachel Hawkes,
Account Director, Elemental

AVTUYNBEEUNRESNDGS . AVTUYDRLELAY—S v LATATEROAF

ERYFET, DLV AV TR RRIVIVEY —Dv LR YT —ODBRPIV T
BRICRIFTHEEEERBLENE, AT VBRI OVTLIFr—LET,

AVR—TavEOREL
Conversion Optimization
ZE—#—:Ben Jensson, CEO, Conversion Rate Experts

WRERAY N—DaV EOREE IR VFE DR RDENOWRTT . SOy av TR,
BEHFMTHRREH T OO YA CDEVMELIFY—LET,

16:45-17:00

AR (15%)

17:00-18:00

SEODFREZEIES !

SEO is Dead. Long live SEO!

ZE—#h—:Ammon Johns, Managing Director, Ammon Johns & Co / Judith Lewis, Head
of Search, Beyond / David Naylor, SEO, Bronco

SEODB R [Ei o=, ELSELLNIE, ZDEEMEHHE L ELRABICZET .
BEIEODIDEYLIVTIE EROIFR/IA— B, BT RNV avERYLITF
7,

JORFYRILELAT—2avIRT AV

Cross-Channel Reputation Management

AE—Hh—:Kristjan Mar Hauksson, Founder, Search & Online Comm., Nordic
eMarketing

BENESRRETEINEMN ., HEADFTFHOY—L v LAT AT ETHDSOEITKEC
ERENES ., COEvLav TR FRGFrRVEREL T AV SIY LOXRAT1T%
FHE—RL. FSTNERRICHSHEETF RS- MLIFY—LET,

HTMLSF#EE
Getting to Grips with HTML5
ZE—7#—:Maile Ohye, Senior Developer Programs Engineer, Google

ZDtvar TlE, HTMLSAISEOR 5 °Googlet& &I 5 2 5F 2= DLV T, Google DT
D7 Fr—LET.

18:00-19:00

P Or AV S E VAT S
Black Hat, White Hat: Unconferenced

SESDEMzyiar. TF5vINIERTAMNIRDTARAVL 3 BRIV O UDRIT DA ARSAVICECETRETHINEN . MR LBREBELALZEN!
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8:30-15:30 =251
8:30-9:30 a—bt—%44
SEF RIS

9:30-10:30

GoogleDFmLLVigFR Y —E AlSearch Your World |54 157 K&

Google+ Search Your World | Search And Social Flux | It's An Evolution

ETL—%—:Mike Grehan, Global VP Content, SES, Search Engine Watch, ClickZ

AE—#h—:Loren Baker, VP of Business Development, BlueGlass Interactive, Inc. / Angie Schottmuller, Founder, Interactive Artisan

V=% )LAT 47 H—E R Google+ | £ D& H—E X TSl Search plus Your World (&, %R 1—H —DGoogle+ W TOFRUDEN DAL TUVHLREMRICRMSEIRAY—ERTT A,
SDECH, HRET DY—T v LY —E RFGoogle+ B LG >TVD 8 RRBEROEMMENBOITOET SOy ar TR SELAICY—RENFIOFMEEC OV T, Y—FEROFRE LD/ SRV T1 ROy avhifTbhEd.
=L TOIDGoogleDFHEEIZ Y —F DIELAEILDIAD D, [ET-F =R DHIBIR G ISE FF=Fi=m— B0 COREYIICDNTSESAVRY ORIFTOHLNTARA— I FSNET,

10:30-10:45

10:45-11:45

Local/Mobile Track

—SETCEININT =TTV TBEE

Developing an Integrated Mobile Marketing Strategy
AE—#h—:Farhad Koodoruth, Managing Director, Blowfish Digital / Angie
Schottmuller, Founder, Interactive Artisan

ENATANRAADERT, BN IVSEOPYRT AV T REDHRE LIFB-I, £
NANR—=Ir T4V TEBENEETY  COEYavTIE, ROI—T T4 T EX DT
AVR—TTAVTEEDESIHMABELE  HRMBE AN I—T T4 T EREE!-T
BREN BHIEBALEASLIFY—LES,

{RE8 (1593)
Hot Topics Track

BMASWNBERTSUFEFD

Competitive Analysis

ZE—#—:Caroline Rolfe, Head of Online, Links of London / Peter van der Graaf,
Search Strategist, Search Specialist

CODEYar TR RBISHOIOITHER) I DR EPHERLCERT HEVMEL
Fv—LES FEBRAMN ARXBEIDRIODBHEMANL. BHISUFEST
BI=OITRBEHEDESMERYET,

Accelerator Track

F—J—FETILLER

Advanced Keyword Modeling

ZE—#h—:Richard Baxter, Founder and Director, SEOGadget / Edward (Teddie)
Cowell, SEO Director, Guava

COEYL AV T, FHLOVER PREBAE RIBOS-OITRROY—IvILATAT i
EDATAT BT —HEHELTELLF—T—FDOENAELIFr—LET,

11:45-12:45

FURT—FT50F (605))

12:45-13:45

WS —S T4 T &)= vV EE> I TRE—Yay

Local and Social: Maximising Visibility Across the Web
AE—#—:Andrew Girdwood, Media Innovations Director, bigmouthmedia / Bas van
den Beld, Owner, Social Marketing Ambassador, State of Search/DMA

FUFAUR—IT T4V TIZENT BIRREY — L v AT AT [ERAEBRR D L av g
HEHTWET , ZDEvLar TlL. FourSquare® L5741 B i #RSNSGoogle 7L A XD
1"!’.?9—’7:7_;;7‘7—’77_'4‘/7‘%. RRLY — v L E BB LT 2R EEE
LOFY—LFET,

ETFAEHRALIER— 7 T4 T ¥ oo R—>

Developing a Video Optimization and Marketing Campaign
AE—Hh—:Massimo Burgio, Founder & Chief Strategist, Global Search Interactive /
Greg Jarboe, President & Co-founder, SEO-PR

CO+tyarTIE, YouTubeiPhone, EF4I—7 T/ I &REL. ETAI— T4V
glﬁi%%lko)v&)blzxi‘y77'yjﬁ’ét‘/l~§~ BWERERZGENSLIFr—LE

SAERY Y LR EE

Advanced Link Building Strategies

AE—#h—:Patrick Altoft, Director of Search, Branded3 / Kristjan Mar Hauksson,
Founder, Search & Online Comm., Nordic eMarketing / Mikkel deMib Svendsen,
Creative Director, deMib.com

SEOTIE, SMERU > I MBI EIMEFBICEETHD—H . TORIMGIE— R
TVEY, COEvar T HRRGEREBALEMND, ED LTI V8% L
THARENLIFY—LETS .

13:45-14:00

AR (15%3)

14:00-15:00

RERENMIVER
Search on Mobile Devices: The Next Frontier
A E—#—:Sri Sharma, Founder and Managing Director, Net Media Planet

FIIDBEIENAINTINARTIR BRIV OUMNELRHPCREALIFREGEVET,
Oty ar TR, A——THEBRL, RRLTTIDIALTUVEE LGNS, B/
WISELI-REELYFv—LET,

A= NR—T T4V TREIVT—OAVNETmDHDF &
How to Drive 51%+ Engagement Through Email Marketing
A E—#h—:Sundeep Kapur, Digital Evangelist, NCR Corp.

HAFICEEL AV E—SERYRBR LT — VAN FEUOE)ERDDA—INI— T4
YT ALV T ROb—0 0T —INERRYITY , COEYav TIE, AL —
TTAVT TRVDBERLIV S —O AV MERBEL TN/ EECEMEEEE FHICIRY £
IF BN EBEL TV DERELUET .

FLWEEFERISHIELES
PPC Beyond Search: New Ad Formats, Display & Social
AZE—#—:Dax Hamman, Chief Revenue Officer, Chango

0y ar TR HLWI—FTAV T Fik, TARTUAREOY— v L ATATIRE
HE X—TE— RO LEEDEEISHIET 10 RFDLERHTETETHC
EDBEMELIFY—LET . Fo. RO Y —F TPV POFacebook REHELEET
BABIT/IDY—ILPRFIL, To DoEMEBLET .

15:00-15:30

K78 (3043)

15:30-16:30

BITLINBFARTVAIRE: BBEFYUR
Tablet Display Advertising: Challenges and Opportunities
ARE—#h—:Piers North, Head of Strategy, Yahoo! UK

iPad 27U RFAARATLIRDEIBIZEY  I—7 58—E8TUINRTFART LA [REEF
ALTHRMISEREISTIO—F TELLSIHot—H . ThEFRT S HT-VRE
BHTETWET, SOV AV TR BRABRE~NORLEEL IFv—LET,

TORNT IR Y—FhoTFART LA IEE~

Crossing the Digital Divide: The Leap from Search to Display
AE—Hh—:Konrad Feldman, CEO, Co-Founder, Quantcast / Tom Jones, Chief
Development Officer, iCrossing

PR, TARTUARE X HERE LI T THEST A TLIA BRI DT/
OS—OHBIZEY, TARTLARENREISHEILLTVET SOy aviE, T4RT
LARECTRI—r b ILARICEHRHZNH~DAFHRTT .

E#aUTUIEST—Y A ORE

Duplicate Content & Multiple Site Issues

AE—#h—:Samuel Crocker, SEO Associate Director, OMD / Ralph Tegtmeier, aka,
Fantomaster

SOy AV TR, VITHAOEERIAL T YHEF25Y SEOMER TO BRI PR AL
EREELIFY—LFET I5—HAMIRRIVOUMNORF IV T(EZ(THH ? BRI
NOREY A AR ERHESNGELE | BRESHLOADHD VLIV TY,

16:30-17:15

Wrap-up Session/Open Forum

3R—y



